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THE CHALLENGE: DRIVE TRAFFIC



Exterior hoarding

Geo‐targeted online ads

Print adsExterior banners
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AWARENESS



ACTION

1. Disrupt

2. Involve

A DM campaign that would 
 mimic the real‐world experience
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And just in case the chance-to-win incentive wasn’t enough, we also threw in another powerful kicker: A more traditional DM tool, the scratch and win. 



Each and every DM recipient automatically won a $5 Tim Card – all they had to do was get into the branch. 



of DM recipients got in their cars 

 and visited the branch during 

 launch period

THE RESULTS



2. Involving creative

3. A high‐appeal incentive

1. An unexpected offer
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So why was this so successful?

1. The offers were unexpected: a remarkably different branch experience AND an opportunity to use new technology to win

2. Involving creative – a piece that was fun to open and involved a unique way of redeeming a prize

3. A high appeal incentive: everyone loves Tim’s



INTEGRITY OF EXPERIENCE



THANK YOU!
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