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From a bank. (Seriously.)







THE EXPERIENCE








Presenter
Presentation Notes











Expiore: the Wings
We Can Heip
W "







EXPERIENCE SOMETHING

COMPLETELY &
DIFFERENT.

FROM A BANK. (SERIOUSLY.)

Guelph Line and Mainway retail store,

Advice you can bank on”

Exterior banners
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Geo-targeted online ads

THIS IS DIFFERENT
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the ( } Lir 1d Ma ay retail store.
: It's a completel-,r new bankmg experience!
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EXPERIENCE SOMETHING
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DIFFERENT.

FROM A BANK. (SERIOUSLY.)

Guelph Line and Mainway retail store.
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Print ads

A

THIS IS THIS IS

INNOVATIVE. ABOUTYOU.  INTERACTIVE. UNEXPECTED.

RETHINK BANXING RETHINK BANKING RETHINK BANKIN
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THIS IS

Experience something completely different.
From a bank. (Seriously.)
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A DM campaign that would
mimic the real-world experience

1. Disrupt

2. Involve
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GET READY

for something
completely different.

From a bank. (Seriously.)
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INVOLVE ariad

- RBC Royal Bank®
e "

RBCH

Inside this card is a special gift — just for you.

Every card is a guaranteed winner. Plus, you also have a chance
to win* one of 10 prizes of $100 or a Grand Prize of $5,000.

What’s the occasion? We're celebrating the transformation of our
retail store at Guelph Line & Mainway. Bring this card with you
when you visit us before November 27 to collect your guaranteed
gift and find out if you're the lucky grand-prize winner!

Guelph Line & Mainway retail store
3030 Maimway
Burlington, Ontario

Advice you can bank on™
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INCENT ariad

RE VEAL

our gift to you.

Scratch the box below to reveal your special gift. Cﬁngﬂhﬂﬂh} n:S!

To redeem, bring this card to our retail siore by

Movember 27. Also, remember to place this card #

on the interactive screen to see if you've won the 'fﬂ'u ve won
Grand Prize of a $5,000 Visa* Gift Card or one

of 10 $100 Visa Gift Cards. as$s5TimCard.

Sl Scratch the box to
reveal your gift.

You've wan
a%5 Tim Card.

@ Hegisiered trademarks of Boyel Bank of Canada. FRHE and foyal Bank ane negistiered echomarks of Royal Bank of Caneda.
ﬂmummmm Lisid pmder Ioemoe

* No punchese necissary. For compkete conbest rules visi te retall stom.
® Al other trademarks am ihe properiy of (halr repociha cwmerist
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And just in case the chance-to-win incentive wasn’t enough, we also threw in another powerful kicker: A more traditional DM tool, the scratch and win. 



Each and every DM recipient automatically won a $5 Tim Card – all they had to do was get into the branch. 
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11%

of DM recipients got in their cars
and visited the branch during
launch period

THE RESULTS
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1. An unexpected offer

2. Involving creative

3. A high-appeal incentive
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So why was this so successful?

1. The offers were unexpected: a remarkably different branch experience AND an opportunity to use new technology to win

2. Involving creative – a piece that was fun to open and involved a unique way of redeeming a prize

3. A high appeal incentive: everyone loves Tim’s


INTEGRITY OF EXPERIENCE






	Slide Number 1
	A story of innovation … from a bank?
	Slide Number 3
	SAMPLES
	Slide Number 5
	Slide Number 6
	Exploring the mandatories
	Slide Number 8
	Slide Number 9
	Exterior hoarding
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22

