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complexity



too many
choices



10
flavors of Special K



20
types of Clover Leaf canned tuna



+100
models of mice at Future Shop



+2 300
cosmetics products



12 886
mutual funds



87 000
Beverage combinations at Starbucks



+20 M
singles on eHarmony



“Choosing has become 
increasingly complex 

due to the 
overwhelming 

abundance of choice.”
— Barry Schwartz



noise



5 000
 messages a day



4
 are remembered



what 
 was the brand?



too much
 information



5 billion GB
 created each day

Eric Schmidt
CEO of Google



lose weight



189 M
Web pages



400
books on Amazon



change your 
look



35,1 M
Web pages



Take a
vacation



257 M
Web pages



5 874
travel guides Amazon



not enough
knowledge



too



toomuch to
read



toomuch to 
learn



toomuch to 
understand



confusion



frustration
*@#!&...



impact



no
decision



wrong
decision



b2c 

→ b2me



b2c :
brand



b2me :
people
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39

me not a «consumer»



1:1
know each 

customer

content
 enlighten, 
 engage, inform 

expertise
the right product for "me"



creating
relevance



MNY
beauty guide
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3,5 million
unique combinations



impact



51

more
sales



52

more
product trials



53

more
new customers



54

more
satisfaction



in
closing



personnal



relevant



effective



Thank 
you
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