
Background

L’Oréal Canada Inc., a subsidiary of 
Paris-based L’Oréal Group, is one of the 
world’s leading manufacturers of cosmetics 
and personal-care products. In 2009, 
L’Oréal celebrated 100 years of beauty— 
a century paved with the creation of 
innovative products, such as the company’s 
new Excellence to-Go hair colour, which 
is marketed under the L’Oréal Paris brand. 
Launched in January 2009, Excellence 
to-Go is a unique product developed for 
women in the 25-to-44 age category. 

Marketing strategy 
and challenge

For L’Oréal Paris, the successful launch 
of its newest product meant capturing 
the attention of specific target segments 
and enticing consumers within these 
segments to visit a store and purchase 
Excellence to-Go hair colour. To drive 
these sales, the company needed to 

communicate to a younger, more dynamic 
user base that included women who are 
primarily concerned with covering their 
first greys and protecting their hair from 
damage—without spending a lot of 
time and effort to do so. 

Canada Post 
solution

As part of its overall marketing strategy, 
L’Oréal Paris decided to combine the 
power of direct mail with compelling 
copy, images and graphics to grab 
attention—and ultimately market share. 
Using mailing lists that were segmented 
according to consumers’ hair-colour brand 

preferences, L’Oréal Paris established 
different coupon values for each segment. 
Through the Addressed Admail service, 
the company was then able to send mail 
pieces with creative, targeted messaging 
and tear-away coupons that consumers 
could redeem in store. 

 
Results

According to the campaign response 
rates, the Addressed Admail service 
clearly hit the target. “Results were 
exceptional,” says Milan Mladjenovic, 
product manager at L’Oréal Paris. “We 
achieved a 13 per cent response rate, 
which was 300 per cent higher than our 
past mass-drop direct-mail campaigns.”

And the positive results didn’t end there 
for L’Oréal Paris. “The campaign also 
saw a significant lift in our database 
registrations—in fact, 50 per cent more 
during the months of the campaign,” 
says Mladjenovic.

Success Stories

For more information about the Addressed Admail service,  
please visit canadapost.ca.
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